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Abstract
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Reviews

Roviows sre propared by Larry Melller, John Fatl and others in the De-
partmant of Agricultural Journallsm, Unkwarsity of Wisconsin-Madisen,

Occasionally, we will be using some of this space to
discuss new journals that members might consider ax-
amining. In this issue we will discuss two new ones:
Knowledge: Creation, Diffusion and Utilization and
Newspaper Research Journal. While not similar, both
potentially offer useful information for the professional
journalist.

Knowfledge, Creation, Diffusion and Utilization is the
more formal of the two. It is designed for researchers,
policy makers and praclitioners engaged in knowledge
development. The edilorial board defines knowledge
development as *'the process of creation, diffusion and
wlilization." Since these three sublields in knowladge
study have evolved independently, Knowledge edilors
attempt to provide a forum for communicating amang
individuals in these areas. Each issue will examine the
field as a whole and attempt to highlight linkages be-
tween creation, diffusion and utilization of knowl-
edge.

In its first issue. published by Sage in September
1979, articles by Fritz Machlup of New York University
and Gerald Zaltman of the University of Pittsburgh ex-
plore interrelalionships between the processes of cre-
ation, diffusion and utilization. Machlup concentrates
on the use and value of information and posils that use
cannot and should not be equated with value. Zaltman
examines diffusion and utilization in planned social
change.

Dorothy Melken of Cornell Universily uses several
case examples to illustrate how scientific knowledge
relates o progress, accountability and soclal responsi-
bility. Other authors examine the history of the field,
current research and practical problems.
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The mission of the Newspaper Research Journalis to
further communication between academic researchers
and news practitioners. The editorial beard is com-
posed of journalists and university researchers,

Among the research articles are reports on newspa-
per reader interest in national vs. local news: the
amount of “bad™ vs. “good” news in papers and
readers’ preferences; how reporters evaluale source
credibility; leaks to the press; and reader perceplions
of newspaper advertisements,

Both the Newspaper Research Journal and Knowl-
edge look promising and | would recommend ACE
members ook them oveér.

Knowledge is published four times annually. The sin-
gle subscriber rate is $16.50 and the institutional rate is
£33, Wrile to: Knowledge: Crealion, Diffusion, Utiliza-
tien, clo 275 South Beverly Drive, Beverly Hills, CA
02,

The Newspaper Research Journal is published at an
individual subscription rate of 512 and an institutional
rate of $16. For more information, write to Fred Griffith,
Newspaper Research Journal, Journalism Department,
Memphis State University, Memphis, TN 38152.

Larry Meiller
Univarsity of Wisconsin

“Who Reads and Why?" George F. McEvoy and Cynth-
ia 5. Vincent, Journal of Communication. Vol. 30, No. 1,
1880,

Considering the publicity we have seen about telavi-
sion stealing most of our reading time, this study is full
of surprises. In fact it concludes that...""most Amarican
are readers, more than half of them of books; reading
does not substitute for, but ralher goes along with, in-
volvement in other leisure aclivities."

The rigor and generalization ¢f the data seem to be
assured as the study involved personal in-depth inter-
views with 1,450 strictly randomized respondents 10
represent the U.S. public aged 16 and over. The data
weare cross-tabulated with 25 demographic, attitudinal
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Far those of us who 1oil with the printed page. lake
heart, the study shows that only 6 percent of our citi-
zens can be rightlully considered as non-readers! In a
six-month period, 55 percent read books, as well as pe-
riopdicals, while 39 percent reported reading only news-
papars and/or magazines. Of the 55 percent who read
books, 25 percent reported reading at least 25 books in
six months.

Heavy book readers were profiled as being young.
female, white, well educated and in the high income
group. Those who read newspapers anc/or magazines
and not books were like the “‘average’ American on
certain demographic variables: howeaver, men and indi-
viduals 50 and over dominated this profile.

The non-reader group was predominately non-white,
and B0 percent had not graduated from high school. Cit-
izens over 65 do not read much, as they reprasentec
about 25 percent of the non-readers’ class. bul only 13
percent of the total genaral population.

Broadcast buffs may not agree, but radio listening
and TV viawing habils seam to have very little effect on
the reading time reported by the respondents, For ex-
ample, the total sample averaged 10 hours attending to
broadcast media, while book and periodical readers re-
ported 15 hours weekly, néewspaper and magazine
readers 16 hours weekly and non-readers reported 24
hours. Although the non-readers spent more time with
broadcast media, the differences could be explaingd in
terms of age and education as well as motivation and
skills, according to the authors,

The primary motivation for reading seems to spring
from (2) reading to gain general knowledge and ()
pleasure—reading as a legitimate recreational activi-
ty.

It is interesting that book and periodical readers
showed a consistant history of reading over time, while
newspaper and magazine readers were apparently re-
cent converts as illustrated by the 40 percent vs. B per-
cent raporting consistant over-tha-year reading behav-
iar,

The study concludes that three factors appear 1o
have regulatory influence over the amount and nature
of book reading: (1) the presence of reading skills, (2]
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finding reading pleasurable, and (3) integrating reading
with other life activities.

They further conclude that the price of books and
ready access (o reading materials have only compara-
tive imporiance (0 réading palterns.

Today's reader is profiled as an active individual for
whom reading is an important source of information.
and for some. a highly pleasurable pastime, Certainly a
long way from the stereotypical image of the book
warm uninvolved in life's activities.

Wiitiam E. Tedrick
Texas A & M Univarsity

“Dally Newspaper Non-Readers: Why They Don'l
Read. "FPaula Poindexter. Journalism Quarterly, winter,
1978, pp. T64-FF0.

Earlier studias of daily newspaper readers and non-
raaders found that non-readers typically had low edu-
cation and low incomes, less community identification,
and wera eithar very young (20s) or very old (70s]. In
addition, they were characterized by leas frequent con-
tact with neighbors and friends and less involvement in
local arganizations.

However, most of those studies did not directly ad-
dress the question of why pagple do not read nawspa-
pers, Poindexter surveyed 510 non-newspaper reading
aduits in nine cities about why they did not read.

In the first of two surveys, respondents who indicat-
ad they “never’” or ‘“seldom™ read the paper were
asked 1o explain why. The most comman réasons were
lack of time, use of another news media, cost, and lack
of intérest in the content.

These results were used to develop a close-end
checklist that incorpgrated the non-reeaders’ own ter-
minology into the queslion résponses prepared for a
gacond survey.

In this second survey, aboul 80 percent of the non-
readars reported use of talavision as the primary rea-
son they do nol read newspapers. About hall of the
non-readers also said thay got their news from radio.
Cwver one third sald they did not have time and about 20

https://ne prﬁﬁeﬁe‘?{btrg?ﬁéﬁom%a}%ﬂﬁ no desire 1o read nawspapers,
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An examination of the demographic data revealed
that in addition to the typical non-reader profile cited
earlier, an atypical set of non-readers existed. These
people had higher incomes and education and fell inan
age group of from 25-65.

These people cited lack of time and dissatisfaction
with newspaper contenl more frequently than typical
non-readers, Over three fifths of alypical non-readers
said contant was important, while only two fifths of the
typical non-readers cited content. Surprisingly. educa-
tion was not related to the contant faclor, Atypical high-
Iy educated non-readers were nol more cognizent of
nawspaper contant,

Poindexter's findings show there is notl a homoge-
nows non-réading segment of the population. For those
typical non-réeaders who say they do not have time 1o
read, newspapers are responding with naws briefs and
comprehensive indices lo aid the reader. The content
issue is a more difficult problem, since it is hard 1o ad-
just contant for non-reéaders (who ara in the minority) at
the expense of those who do read, Other researchers
might attempt to examine and more completely de-
scribe the “'time’’ and “content'” characleristics asso-
ciated with newspaper avoidance.

Larry Mailler
Universily of Wisconsin
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