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As a peer-reviewed journal, the Journal of Applied Communications
welcomes original contributions from any author, although priority
may be given to ACE members, should manuscripts of comparable
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Authors should submit two files: the
cover sheet with author and contact
information and the text with
figures/tables.
Both files must include the title.
If the article is accepted, then the
author will have to submit a final copy
containing the revisions as electronic
files (Word) that can be edited. These
will be reviewed one final time by the
executive editor.
The format for articles is as follows:
• Text double-spaced in Times New
Roman or similar font, 12-point,
1-inch margins.
• Separate title page listing authors’
names, titles, mailing and e-mail
addresses. Indicate contact author,
if more than one author.
• Inside pages with no author
identification.
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• Commentary – These are opinion pieces. They speak to trends
in communication or other issues of importance to professional
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• Review – These are critiques of new books, journal articles,
software/hardware, technologies or anything else that would be
appropriate for the audience of the JAC.
All submitted manuscripts are considered for publication. However,
prospective contributors are encouraged to be aware of the focus
of this journal and manuscript requirements.

• No more than six tables or figures.

A manuscript is accepted with the understanding that the Journal
of Applied Communications has exclusive publication rights, which
means that the manuscript has not been submitted concurrently,
accepted for publication, or published elsewhere.

• Images, photos, and figures should
be high resolution (300 dpi or higher)
as jpg files. A file size of 300 Kb or a
pixel width of 1500 pixels is a good
reference point for jpgs.

While every effort is made to maintain an interval of no more than
nine months from submission to publication, authors should be
aware that publication dates are contingent on the number and
scope of reviewer comments as well as response times during the
review process.

• Acknowledgement of any funding
source.

All submissions are peer-reviewed (blind).

• Acknowledgement if manuscript is
based on prior presentation.
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