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All subm itted manuscripts are considered for publication. However, prospective
contributors are encouraged to be a ware of the focus of this journal and manuscript
requirements. A man uscript is accepted with the understanding that the Journalof
AppliedCommunicationshas exclusive publication rights. This means the manuscript
has not been submitted concurrently, accepted for publication, or published elsewhere.
While every effort is made to maintain an interval of no more than nine months
from submission to publication, authors should be aware that publication dates are
contingent on the number and scope of reviewer comments and response times during
the review process. All submissions are peer-reviewed (blind).

How to Submit a Work
Authors are to submit their paper as a PDF to ACE Headquarters (ace@ifas.ufl.edu).
It is to include two files- the cover sheet with author and contact information and the
text with figures. Both files must include the title. If the article is accepted, then the author

is required to submit a final copy containing the revisions as electronic files (Word) that
can be edited. These will go to the executive editor for final review.
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• Text double-spaced in Times New Roman or similar font, 12-point, 1-inch
margins .
• Separate title page listing authors' names, titles, mailing and e-mail
addresses. Indicate contact author, if more than one author.
• Inside pages with no author identification .
• No more than six tables or figures .
• Images, photos, and figures should be high resolution (300 dpi or higher). Tif
format is best; jpg format is acceptable. A file size of 300 kb or a pixel width of
1500 pixels is a good reference point for jpgs.
• Acknowledgment of any funding source.
• Acknowledgment if manuscript is based on prior presentation.

Manuscript Organization
Every article (with the exception of reviews or conunentaries) must contain an
abstract of no more than 250 words. If applicable, briefly list the purpose, methodology,
population, major results, and conclusion. Begin the manuscript text as page 1. Use
appropriate headings to break up the body of the text. List fooh1otes and literature
citations on separate pages at the end of the text along with tables or figures , if used.
Indicate in margins of the text approximately where tables/ figures should appear.
Include three to five keywords.
Manuscripts should follow the style guidelines in the PublicationManual of the
American PsychologicalAssociation(Fifth Edition).
When statistical information is to be reported in an article, the author should
contact the lead editor for special guidelines.

Reprints
Reprints of single articles are available for 25 cents per copy, with a minimum
order of 10 copies. Specify article name and issue. Include a check to ACE. Postage
and handling are included . Purchase orders made out to ACE are accepted for orders
of $10 or more.
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